SOME

Restoring Hope Through Whole Person Care

2025 SPONSORSHIP & ENGAGEMENT OPPORTUNITIES



WHO WE ARE

Since 1970, SOME has been a care provider and a beacon of hope to residents in our

nation’s capital. Our services are available to individuals, families, senior citizens, veterans
and those affected by physical or mental illness. Every day, we are working to break the

cycle of poverty and homelessness through our comprehensive approach.

WHO WE SERVE

SOME provides material aid and comfort to our vulnerable neighbors in Washington, DC,
helping them break the cycle of poverty and homelessness through programs and services
that save lives, improve lives, and help transform lives of individuals and families, their

communities, and the systems and structures that affect them.
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OUR WORK

SOME’s programs are designed to meet the full range of our clients’ wellness needs and
our number one priority for every new client is to understand who they are, what their
strengths are, and what other needs they may have that we can address in a meaningful

way. SOME’s integrated whole person approach to caring for individuals and families

focuses on an integrated, individualized model of care. This ensures seamless access to, and

fluid movement within, our full suite of programs and services. SOME’s dedicated staff and
providers work in tandem to identify the services that best help each person improve and

navigate them into the services they need to restore hope and dignity to their lives.




CORPORATE PARTNERSHIPS

Support from corporations, associations, and other key stakeholders
is vital to advancing SOME’s mission and ensuring the success of its
signature fundraising events, such as the Break the Cycle Gala and the
Trot for Hunger. These partnerships provide critical resources that enable
SOME to address the urgent needs of individuals and families experiencing
homelessness and poverty in the DC area. Through sponsorships, donations,
and employee engagement, these stakeholders not only contribute to the
financial sustainability of SOME’s programs but also amplify awareness
of the organization’s impact. Their collaboration is essential in creating
transformative change and fostering a community where everyone has access

to dignity, opportunity, and hope.
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For more information, please reach out to

Lee Granados, Director of Events and Corporate Partnership

at leegranados@some.org.




CAPITAL CAMPAIGN

Supporting SOME’s Capital Campaign: Building for a Better Tomorrow
to enhance the O Street NW Campus is a meaningful investment in
addressing critical community needs. The next phase of our campaign will
focus on services offered in our “Main SOME” building which houses the
medical clinic where clients receive health and dental care, case management
services, and access to our food pantry. By transforming a 5,000-square-
foot warehouse into a 9,000-square-foot hub for expanded services, the
campaign will bolster SOME’s ability to provide essential resources such
as food distribution, clothing, laundry services, and dignified waiting areas.
The planned Interfaith Chapel further reflects SOME’s commitment to
holistic care, fostering mental well-being and spiritual support. This initiative
will create a more efficient and welcoming environment for individuals
seeking stability and dignity, making a lasting impact on the lives of our most

vulnerable neighbors.
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Community Services Hub

For more information, please reach out to

Colby Mullen, Senior Director, Individual Philanthropy

by phone 202-235-1561 or email crmullen @some.org.




NEXTGEN

SOME’s Young Professionals Network is evolving into NextGen in
2025, with a renewed focus on engaging and empowering the next generation
of young professionals dedicated to supporting SOME’s mission and our
neighbors in need. The reimagined initiative will include mini-events
throughout the year, designed to foster meaningful networking opportunities
with members of SOME’s Leadership, Board and Corporate Advisory Board
members.

These mini networking events hosted throughout the year by SOME’s
NextGen offer young professionals a unique platform to connect, collaborate,
and grow within a community of like-minded individuals committed to
making a difference. These intimate gatherings encourage meaningful
interactions, fostering relationships that can lead to valuable partnerships and
professional growth. Participants will also gain insights into SOME’s mission,
expanding their understanding of how they can contribute to addressing

critical community needs. Py

For more information, please reach out to

Lee Granados, Director of Events and Corporate Partnership

at leegranados@some.org.




GRANTS AND FOUNDATIONS

Partnering with SOME (So Others Might Eat) through your company’s
grants and foundation programs offers a powerful way to support life-changing
initiatives for individuals and families experiencing homelessness and poverty. Your
funding directly enhances SOME’s critical services, including affordable housing,
healthcare, job training, and emergency support. By investing in these programs,
your organization becomes an integral part of helping clients achieve stability, self-
sufficiency, and a brighter future.

Corporate and foundation grants enable SOME to expand our reach and
innovate services to meet the evolving needs of the community. These contributions
fund transformative projects, from developing affordable housing units to originating
permanent job creation programs to providing specialized support for veterans
and families. Aligning your philanthropic goals with SOME’s mission not only
drives impactful change but also demonstrates your company’s dedication to social
responsibility and community investment. Together, we can create lasting solutions to

some of our region’s most pressing challenges.

For more information, please reach out to

Katie Torrington, Vice President of Corporation and Foundations Relations

at ktorrington@some.org.




VOLUNTEER SERVICES

Supporters of SOME have a unique opportunity to make a tangible
difference in the lives of individuals experiencing homelessness and poverty
in the Washington, DC area. By partnering with SOME, your team can
engage in meaningful volunteer activities that foster a deeper connection to
our mission and strengthen the community.

Opportunities include skill-based volunteering such as photography,
writing, or graphic design, beautification projects to improve our facilities,
event support, assembling care packages, or serving meals at SOME’s Father
John Adams Resource Center or Senior Centers. Volunteers can also mentor
individuals in job readiness programs, providing direct, impactful support to
our Center for Employment Training (CET).

Volunteering with SOME strengthens team bonds while contributing
to the well-being of our neighbors in need. Together, we can build a stronger,
more compassionate community—one project at a time. Reach out today to

get involved!

For more information, please reach out to

Said Durrah, Vice President of Volunteer Services

at Sdurrah@some.org.




COMMUNITY OUTREACH & ADVOCACY

SOME is proud to engage its partners with our Community Outreach
experts to share more about SOME’s impactful programs and services.
Through these collaborative efforts, SOME aims to raise awareness of its
mission to help individuals experiencing homelessness and poverty in the DC
area, while fostering meaningful partnerships that inspire action. Whether
through informational sessions, discussions, or tailored presentations,

SOME is dedicated to empowering communities with the knowledge and
resources to join in creating lasting change. Our education segment is

focused on educating students and organizations on the impact and history

of homelessness in DC, and steps people can take to help fight homelessness.
Outside of homelessness, we focus on social justice and equity, which are vital

pieces of what we do. RIIII

For more information, please reach out to

Daryl Wright, SVP of Community Outreach

at dwright@some.org.




PRESENTING SPONSOR

Up to four volunteer engagement activities throughout the year

Partnership highlighted across SOME’s marketing channels, with partnership and press release
Break the Cycle Gala Sponsorship, including:

o Speaking Invitation for your company’s leadership

o

o

40 Guests: (4) VIP Tables of 10 with distinguished placement at the Break the Cycle Gala

Premiere logo placement on event materials, website, emails, and writeup in printed & digital program
Full-page advertisement in printed evening & digital program (optional)

Trot for Hunger Sponsorship including;
o 150 race day entrants

o Logo placement on event materials, t-shirts, race day signage, website and emails
o Opportunity to place promotional materials or merchandise in race packets
o

Up to 12 complimentary annual memberships to SOME’s NextGen for your young professional employees

Logo inclusion in a SOME e-newsletter and on website throughout the year
o

Co-Hosted thought leadership event in a jointly established format (fireside chat, webinar, etc.)

CHAMPION FOR HOPE

Up to four volunteer engagement activities throughout the year

Partnership highlighted across SOME’s marketing channels, with partnership and press release
Break the Cycle Gala Sponsorship, including:

o

o

Speaking Invitation for your company’s leadership

30 Guests: (3) VIP Tables of 10 with distinguished placement at the Break the Cycle Gala

Premiere logo placement on event materials, website, emails, and writeup in printed & digital program
Full-page advertisement in printed evening & digital program (optional)

Trot for Hunger Sponsorship including;
° 100 race day entrants

o

o

o Logo placement on event materials, t-shirts, race day signage, website and emails
o Opportunity to place promotional materials or merchandise in race packets
o

Up to 10 complimentary annual memberships to SOME’s NextGen for your young professional employees

Logo inclusion in a SOME e-newsletter and on website throughout the year




BUILDER OF COMMUNITY

o Up to three volunteer engagement activities throughout the year
o Partnership highlighted across SOME’s marketing channels, with partnership and press release

o Break the Cycle Gala Sponsorship including:
o 20 Guests: (2) VIP Tables of 10 with distinguished placement at the Break the Cycle Gala
o Prominent logo placement on event materials, website, emails, and writeup in printed & digital program
o Full-page advertisement in printed evening & digital program (optional)

o Trot for Hunger Sponsorship including:
o 75 race day entrants
o Logo placement on event materials, t-shirts, race day signage, website and emails
o Opportunity to place promotional materials or merchandise in race packets

o Up to eight complimentary annual memberships to SOME’s NextGen for your young professional employees

o Logo inclusion in a SOME e-newsletter and on website throughout the year

ADVOCATE OF CHANGE

o Up to two volunteer engagement activities throughout the year
o Partnership highlighted across SOME’s marketing channels, with partnership and press release

o Break the Cycle Gala Sponsorship including;
o 10 Guests: (1) VIP Table of 10 with distinguished placement at the Break the Cycle Gala
o Logo placement on event materials, website, emails, and writeup in printed & digital program
o Full-page advertisement in printed evening & digital program (optional)

o Trot for Hunger Sponsorship including:
o sorace day entrants
o Logo placement on event materials, t-shirts, race day signage, website and emails
o Opportunity to place promotional materials or merchandise in race packets

o Up to six complimentary annual memberships to SOME’s NextGen for your young professional employees

o Logo inclusion in a SOME e-newsletter and on website throughout the year

LEADER

o Up to one volunteer engagement activity throughout the year
o Partnership highlighted across SOME’s marketing channels, with partnership and press release

o Break the Cycle Gala Sponsorship including;
o 10 Guests: (1) VIP Table of 10 with distinguished placement at the Break the Cycle Gala
o Logo placement on event materials, website, emails, and writeup in printed & digital program
o Full-page advertisement in printed evening & digital program (optional)

o Trot for Hunger Sponsorship including:
o 25race day entrants
o Logo placement on event materials, t-shirts, race day signage, website and emails
o Opportunity to place promotional materials or merchandise in race packets

o Up to four complimentary annual memberships to SOME’s NextGen for your young professional employees

o Logo inclusion in a SOME e-newsletter and on website throughout the year
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